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EXHIBIT B 

RADIO ADVERTISING BUREAU MATERIALS 



MEDIA COMPARISONS 
1 

Radio Is Cost-Effective 
(Cost-Per-Thousend Increase 1964 to 1994) 

SPOT RADIO 

NETWORK RADIO 

OUTDOOR 

DIRECT MAIL 

SPOT N 

NETWORK N 

NEWSPAPERS 

MAGAZINES 

. . . .  
I . .: : ". 38961 

. .  ALL MEDIA (avg.) 

us. CPI 



202 331 1946 P . W  RPR-83-1997 1 8 : Z  FSW GLRSSW O C I M R  

m3n : WK-FM YlLES RDNEM. : 7835858189 ADP. 82 1937 B4:WM F3 

MEDIA COMPARISONS 

OUTDOOR 30% 

NEABLE 2296 

NEWSPAPER 19% 

MAGAZINES 12% 

Sham Of nmr Spent with Each W l u m  
(6”PM, Mona+&) 



EXHIBIT C 

DECLARATION OF HARVEY COHEN 



Exhibit C 

I, Xarvy Cohrb am tho Goncml Manager for WYJZL (TV). 
I have mnrd in that upacity tiDee 199% 

WDZL rrgalrfu COrapceC9 [or relh qplaat l  wlth a aumber oiotber 
md& for a6vertlrlag rdm. 
Alr Broadcuteta, Cable, Radio, Wmrpaprm. Ydlow P a m  Oatdoor end 
D i r d  Mril 
s t n w a .  
mal& mix rdvertirig atrstegy to reach tbr Eomumer. 

In apeadin; their advrrtrsing d o l h  tEe [vmtJ malotity of rdvcrtfam 
conaidor the wst elTccWeaerc of vulotu m d r  in r c r c m  their targeted 
wmumen. la oar upcrlence, WDZL need6 to eonvincc prarpcctive 
nctvcraherr that we am r mom colt aRcctiva m y  to reach concnmcm then 
other mcdln. lnduding direct moll, y e h  pa;= m d  outdoor. 

For cumplc, WDZL hu had a major ORort for the Ydlon 
P S ~ U  &ramnee company rdvertlrcrr. The buurrnee compaaiei were 
only adver(irig In one mcdh (Yelbu Prga). Our campalga cnrbkd 
WDZL to gamer a &re of Inmrmce company rdvcrri*ns dollan that we 
ol(r&c would not b n o  rccjvcd. 

WDZL wmpata epinat other Over tho 

Media mix upendlturw arc a key compon=t In our u l c s  
We prove to tho idverthcn it u mor0 cftcctivc to hive r 



EXHIBIT D 

DECLARATION OF JAMES SMITH 



Exhibit D 
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EXHIBIT E 

PROMOTIONAL MATERIALS 



Exhibit E 

Weaknesses Inherent 
In Outdoor Display Adver Jsing 
OutdmradvettisingfsQsigncedtocom- 

munioate e wry Met message very quickly. 
Consequent&, it is not efecttve when d e d  
upon BB the sok mume of adverthln& 

When compared to newspaper sdwrtr- 
In& bulbonrds piwent several dhdvancagg 
However, unllke bilbmds, newspDpers CBIC 

group that is not limited ty local ordlnancea 
or bard availability. 

se&. whereas biRboe& severely rebMn the 
length of the message. 

Be appropriate for both short or bog cam- 
patgns chat need m rely on cmtinuculy repeat- 
ed exposure over e long campaign. 

Ume to read the mersage 
and repeatedly, whereas binboard vielew3ngfs lim- 
ited m three to five semn&. 

-Rml&theformatforauy~d.ltwrus- 
m W f r a m  tmage p*pohw 

to event sales. The foamat forbalbmrd advertis- 
ine Wk& C0-y It bgenaPlly& 
wlth other medu 

Reach en audience or bmad demographiE 

Offer e format for e hng or complex mu- 

Provide the ability for naders to tnkr the 
thoroughly 



Put Your Listing In the Yellow Pages, 

The Sun-Sentinel is d as an advertising 
source by more than five times the number at' 
people using the Yellow Pa@. In fact it's the 
p r i m q  sou~ce, or the source of adverrisii re- 
f e d  to most frequently, for more than 10 times 
the number of people that use the Yellow Pages: 

The SunSentinel reaches nearly half the 
adults in BrowardfSouth Palm Beach daily and 
more than haJfon Sundays. Subscribers proride a 
large, stable audience, while rack, store md street 
sales add new and ditTerent readers every day. 

Newspaper advertising enables you to sell il 
~et~$ce  or product. p e d e  and build or enhance 
image. Contrary to Yellow Page advenising, with 
newspapen you un: 

Crate arvareness. Establish your image and 
acquaint customem with your business before 
thev need vou. You can also reach your remat 

And Your Advertising In The Sumsentinel 

-For a,,out the price ofa quarter-page ad 
in the 
b& YOU caa p I a ~  11 quarter-page ads 
in *e S~~~*nt ine~'  

11 Ads that 

pages in Bmweuth palm 

each have an oppmity to reach an 
average daily audience of 604,000 adult 
readers. 

sions and 490 gmss rating points. 

reach them. 

generate a total of 6.64 million impres- 

reach Your Customers when YOU want to 

communicate, motivate and seU. 

~-~~~~~~J~J~ 
hv--m*-ap.m-nammwv-m 
- - U d P 8 l I K Y W * ~ ~ - m , S W  
~lbr~m-lulllamm-am 

cusiomers-and tell them why they;houldkurn. 
The Yellow Pages remain closed most of the time. 

Motivate people to action. The right mes- 
sage can close a sale before the customer reach- 
es your door. You cnn tout your new product 
line, or promote semtce or price. You can't use 
many price points in the Yellow Pages. 

Respond to e h g e s .  You CM change your 
copy to meet your changing needs; changes in 
the market, intrcduce new produce.. 3~1ounce 
new locarions. merchandise sales, or seasonal 
offers. Yellow Page ad copy remains the same all 

lo@ 

Target your market A Sun-Sentinel ad rep 
resentative can assist you with targeting those 
consumers who are most likely to buy your 
product, according to demographic or geograph- 
ic characteristics. Yellow page users have only 
t\m things in common: they live in the same 
area and they have acceSS to a telephone. 

Year-round service. Your Sun-Sentlnel 
ad representative can help you design your ad, 
choose the right amount of advenislng and posi- 
tion p u r  message to reach your target market 

The next time you're plannlng to advertise, 
put your listing in The Yellow Pages and your 
advenising dollars to work in the Sun- 
Sentinel-the best way to reach more than 
600,000 readers every day and 855,000 on 
Sundays..' 
h . o . . ~ c p * n R . r . r r ~ h - ~ , l ~  

-rmlsslb=.¶mmmRDLI 

Sunsentinel 



EXHIBIT F 

MAP OF WBZL GRADE A CONTOUR 





EXHIBIT G 

SUN-SENT= PROMOTIONAL MATERIALS 



Exhibit C 

Hispanic Media In Miami: 
!Exito! vs. Hispanic Radio 

~ 

One ad in jEx i tO!  reaches more than five times the number of Miami 
Hispanic adults than one spot on the leading Hispanic radio station does 
in a quarte; hour of morning drivetime-the best time for radio. 

#Of Hispanic 
Adulls Reached Medium 

j€x/tof Readershlp 153,250 

WRTO 27.281 

WAQt 28,877 
WRMA 27.a29 

WXDJ 20;670 
19.292 
10.247 
8.252 
7,577 

;€xMo! Readershlp vs. Hispanic Radio Listeners 



Hispanic Media In South Florida: 
Exito vs. Hispanic Radio 
One insertion in Exito reaches almost as many South Florida Hispanics 
than the other top five radio stations combined. - 

#of Hispanic 
Medium Adults 
Exito Readershin 11 1.250 
WAQl 
WRTO 
WCMQ 
WQBAtFM 
WQBNAM 

42.950 
32,900 
14.000 
12,600 
10,100 

Exito Readership vs. Hispanic Radio Listeners 

Sumsentinel 


